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Door-to-Door 
Oct. 2007 – Feb. 2008
Total households reached: 13,098
Total surveys: 5,412

Church Outreach
November 2007 – May 2008
Total surveys: Over 1,000

Neighborhood Meetings 
Feb. 2008 – April 2008
17 core and surrounding neighborhoods

Commuter Outreach 
May 2008
In-person surveys: Over 1,000 
Ramp Surveys: Over 27% response

Business Outreach
Feb. 2008 – May 2008
CEO and manager interviews completed: Over 100
In-person employee surveys conducted: Over 1,000
Intranet surveys completed: Over 1,800

Corridor-wide Meetings
June 10 – 12, 2008
Topic: Share results of outreach effort 
and present new traffic information

The objective of the Business 40 community outreach program is to solicit input through an open, dynamic 
process that includes as many of the residents, businesses, property owners, agencies, stakeholders, and 
community groups within the study area as possible. The community outreach program has included various 
types of meetings to provide information about the project and invite people to our meetings.


